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Alcohol

Vertical Survey Results

Age Group 21to 34 35+
""""" PreferstoDrink  Hard Seltzer, Hard Lemonade, Sake ~ Beer, Sparkling Sodas
...... RedorWhlteWmeWh,teBothRed...Wh,te
""""" Wine Varieties ~ Rose, Chardonnay, Sauvignon Blanc ~~_ Riesling, Shiraz, Zinfandel
............ SweetorDrySweet,Sem,SweetD,.y
..................... BOdynghterFu"BOdy
Beer ................................................................. A|es ........................................................................................ |_ ager ...........................................
........... quuor/SpIrItSGmTequ“aWhISKeycognac
""""""" Descriptors ~ Hard, Blended, Rich, Elegant, Floral  Fresh, Craft, Fruit, Vanilla, Smoky, Malt
........ Drmksperweek12d"nksperweek3+drmksperweek
............ w hereShopsLocaIquuorStoreABCStoreCIUbStoreNaturalGrocer

Visual Attraction of Pack, Roam Aisles,
Read Different Product Labels

Visually Attracting Pack, Convenience

Promotions/Discounts/Sales,
Large Product Selection

. TikTok, YouTube Instagram
Social
Instagram Facebook
# of Content 4-5 pieces 3 pieces
Attitude Experiment with New Products Stick With Products They Know
. . Photo Content, Variety/Stands Out,

Content Video Cont_ent, CelebratorylSp_emaI, - Adds Fun/Spice to Grocery Shopping,
. Fun Experiment, Product Reviews, : . . ;
Recommendations - In-Store Promotions, Compelling Reason

to Try vs. Their Usual Favorites
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/ Product Discovery \

Social Media Content NG 51%
Browsing In-Store I 40%

Brand Websites 1l 12%

Friend Rec 1 31%

Blogs 1 12%
gle Search 1 11%

Socia
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/" 44% must see 3+ pieces of
content to buy new product
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</ Next Steps Bef Purchase\\

Read product reviews I 46%
Seek more content |GG 37%
Read prod description I 24%

Ask family/friendrec I 24%

View product photos I 19%
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/ m] Beer and Liquor/SpiritsY

Alcohol Types Prefers

Wine

Mixed Cocktails
Liquor/Spirits
Beer

Hard Seltzer

Hard Lemonade

Sparkling Sodas
k Cider
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I 63 %
I 36%
I 31 %

I 28%

I 26 %

. 26%

/ Beer Styles Prefers \

Wheat

Pale Ale
Mexican Lager
Pilsner

IPA

Stout

Sour

\gperial IPA

Spirits Prefers \

Tequila T 6%
Vodka . 58 %
Rum s 47 %
Whiskey S 36%
Gin e 30%
Cognac mmm 16%
Liqueur mmm 16%
Amaretto . 15%

Mezcal mmmm 13% /

I 3/ %
I 3 5 %

ﬂ a @ Tennessee I 39%
I 33 %
dh &b &

I 31 %

I 2 /%
I 22 % @ ‘

I 2 1% --

/ 30of5 prioritize\ / Whiskey Styles Prefera

buying Craft Beer Bourbon G 63%

Scotch I 40%

Irish I 25%
Japanese I 22%
Single-Malt I 16%

@rican Blended I 16% /
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