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Home Goods
Vertical Survey Results

Shops At €COSTCO HomeGoods (NKER] @ Walmart - = swayfair
: Browsin Brand Brand Retailer +
Discover In-Storeg | ~ Websites, = Social Media = Websites, Brand
New . . - Online Reviews Online - Content, Online Online Websites,
- Family/Friend : : : : : :
Products Rec - Retailers, Reviews Reviews, : Google,
| - Google Search TV Ads - Online/TV Ads
. . Instagram,
ontent : YouTube
# Pieces
of Content 4 3 ot 4 ot 4
~ Product Visit - Brand/Retailer ~ More Content,  Brand/Retailer - Visits Brand
Next Steps Reviews, - Sites for Comp = Brand Website, = Websites for :
: Home - : : -~ Website and
Before More Content, Products, Ask Product Comp :
: . Goods . . : e - Reads Product
Purchase  Ask Family/ Forums Family/Friend Description + Products, " Descriotion
~ Friend Rec Rec Photos - Price Compare P
Latest Passively Actively Doesn't Actively Doesn't Passively
Trends Notices Seeks Out Care Seeks Out Care Notices
Traits Grilling, BBQ, Baking, Urban, Scented Baking, - Patio, Organic,
Cooking - Hosting, Handy Style Candles Garden, Yard ~ Modern Decor
Position Tap into latest Lots of content. Good look at Lots of content Hiahliaht stvle
Creatorasa = 2P - Focusonstyle,  productat = esp TikTok. ghiight sty
: - trends. Talk : ) oL - and latest
- trusted friend -~ thoughtful different - Must justify
: . ~about features ; : P ~trends, very
Recommend = reviewing the ; design, - angles. Trendy  price if not the L
: - and style, help : : ~ descriptive.
product and ; features, balanced cheapest "
S - them be a good . : Traditional ad
highlight its : superior against good product
host : format
strong value product value available
“ Home Features and Decor
/ Home Decor Style \ / ? Color  IEEG— 69)
Modem NG 18% S Good Value N 63%
wpd
Modern Farmhouse | 10% 8 Style/Design I 54%
Organic Modern N 9% uc', Sensitive Skin I 40%
Mid-Century Modern I 8% S High Thread Count I 34%
O
California Casual _ 8% E Temperature Control 1 24%
\\New Traditional NN 7% / \\m Trusted Brand 1 14% /

/" Home Outdoor Features

I 64%
I 59 %
I 50%
I 40%
I 35%

N 13%

Bl 8%

O\ Discovery

Product Discovery \

Backyard
Front Yard
Patio

~

Garden

Deck

Pool

Hot Tub / Sauna

56% Actively Seek
Out Latest Home
Goods Trends

/

)

/See 3+ content before buying\

Social Media Content IEE———— 7 3% Furniture I 62 %
- ' I 52 %
Brand Websites 1 31% Bedding 52%
. . Home Décor e 50%
Online Retailer 1 29%
Tools & Improvement I 47%
Google Search  mmm— 27% Garden & Outdoor e 40%

/ Social Media Contenh

89%

/Next Steps Bef Purchase\<

Read product reviews |G 48%
Seek more content |G 43%

71%

38%

27/o

Visit brand website, o
read prod description I 26%

Ask famlxéfnend for B 20

%

i Candles \

1 in 3 consumers

owns 4-5 candles}
o

44% purchase new candles
on a monthly basis

48% Purchase candles
Online

-4
$
|

Favorite candle scents \

Fresh

Cotton & Linen

/ Important candle features \

Non-Toxic NG (5%
I 52 %
I 48 %
1 46%

I 56 %
I 41 %
B 306%
I 35 %

Clean Burn
Sea & Ocean
Fruit

Long Burning
Strong Scent

Botanical G 2 8% Odor Eliminator G 36%
Musk I 23% Slow Burning I 30%
i %
Spice I 21% \\ Smokeless | 24% /
Food mEE 9%
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