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Skincare
Vertical Survey Results

Shops At
| SEPHORA
Highlight your
product’s “clean”

‘amazon |

Create content with a

natnL?::Ir/ifgnadnic relaxed / chill vibe Demonstrate in your Dro dljl;%’zllé;::]:));?iirn dly
ingredients : content how the 5 and vegan attributes
: Highlight your - shopper can sample
Make a favorable product's convenience your prOdlfCt for Have creator position
price comparison and ease ofuse . themselvesin-store = ", | ecasa
’ product’s simplicity product provides a knows what they’re
Highlight how your . Nuxurious experience 4 1ing about
oroduct is gentle and Have creator indicate and feel |
: : - that your product helps : :
Recommendations good for. ;.)eople'W|th 5 them to Highlight your ; Have content sr)ow off :
: sensitive skin . : : . your attractive
| look and feel their product’s attractive in-store displays
Have creator illustrate very best packaging : :
e fvese  Havecoment  Treseshoppersare | Ope 1SS Sepoo
ot : ~ demonstrate that your = not cost conscious
- frustrations they had : : - deal on your product to
: with their skin’s ~ productis easy to  but you want to make motivate them :
appearance locate and buy on them feel good about
their typical Target ~  purchasing your Show creator using
Position your product shopping trip product as an your product as part of
- as something new : investment in 5 their simple 5
for shoppers to try to Demonstrate the their skin skincare routine
generate excitement good value your |
: : product provides
Clean - |
: Organic/Natural . Spend Time/Money Always Look
Important Ingredients | Gogd VaIuSa/Ptr/lce ~ Caring For Skin—  for the Best Deal
Attributes - Gentle/ Good for onvenien Consider An Prefer A Simple

Sensitive Skin Easy to Use

5 : Investment ~ Skincare Routine
- Attractive Packaging |

@ Skin + Skincare Routines

/ Consumers’ Skin Type\ ﬁ of 5 Use Eye Cream + Toners\

o Cleansers IEEEEGEGGG—G— 0 3%
Combination G 46°% Moisturizers IIEEEEEEEENENEGEGN S 3%
Normal [ 23% Sunscreens/SPF I S0 %
Serums NN 6%
Dry | 18% Toners S 61%
oily [ 9% Exfoliants IEEE—— 60%
Makeup Removers I 60%

\¥Se nsitive

J \ Eye Creams I 60% /

57% are often
frustrated w/ their
skin's appearance

3 of 5 have experienced Acne

__ in the past 12 months )L y
O\ Discovery
/ Product Discovery \ /69% must see 3+ pieces oﬁ
Social Media Content G 79 % content to buy I':EW pl’OdUCt
Beauty Blogs 1 34% 34%
Family/Friend Rec 1 30% 20% 22%
Brand Websites 1IN 26% 13%
Browsing In-Store I 26% - & 6% I
Online Reviews m 23% | A
¥ 1 2 3 2 ot /

\\ Dermatologist/Dr 1 21%

Next Steps Bef Purchase\\

Read product reviews NG 7 5%
Seek more content NN 60%
‘ Read prod description I 49%

Social Discovery

88% 2%
) - A .
20% 13% f’ View prod photos I 22%

31%

@600 O

Spending

1 in 4 Purchases skincare
more than once/month

Price compare 1 16%
Ask family/friendrec 1 15% /

\

Consumers’ Biggest
Skin Concerns

33% 34%

20%
5% 8%
= ]

Weekly Once Oncea Once Less
every 2- month every 2- often
3 wks 3 mos

Dark Spots _ 34%

Face Breakouts 27%

Sensitivity/Redness - 22%

g Y

/ Where Shops for Skincara ﬂ4% strongly prefem ﬁB% stick to produca
Sephora  EEE— 3% || products w/ organic/ they know because:

Amazon N 63% natural ingredients Nervous might 6%
irritate skin _ ?
Target NG 5?2 %
Don't want to

Ulta I 51%
waste SS$ if doesn't - 31%

Brand Website 1 42 % v work

Walmart I 38% - .
Satisfied with - 159%
\\ Oy e ) 5% / \ / \c\urrent products ? /
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